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Developing Your Narrative

Your narrative will be central to the impression you create in networking meetings and interviews.

Aim to tell your story in a way that’s empowering to you and compelling to others. Focus on the best version of yourself that you can believe. This does not require hiding from anything; past mistakes can be powerful sources of learning. This may or may not be the time to discuss them, but the truth can be very engaging if told well. 

You will ultimately need to be ready to adapt your narrative for situations ranging from an ‘elevator introduction’ of as little as 30 seconds or so to lengthy discussions as in a lunch or dinner meeting. For now, prepare a version of around 2-3 minutes, which you can use in response to a question such as ‘Tell me about yourself’. You will use this particularly in interviews. Later, we will want to create a shorter version for use in market research interviewing (i.e. networking). 
 
Include a summary of relevant chronology, leading up to and emphasising the more recent past. Also include an achievement that highlights two or three of your major strengths. Be sure to convey a sense of what you are passionate about and help listeners understand why you are motivated to do the work you do. Make it vivid; remember at this point, you’re a story teller.
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